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Extensive experiences in consulting, researching, and teaching of Strategic
Planning, Monitoring and Evaluations, Result-based management, Business
Analysis, Marketing Analytics & Strategy, and Consumer Behavior & Insights,
Sustainable Development, Integrated Marketing Communications in both
national and international development organizations (World bank, TAF,
AMERP, IPPF, etc.), public and private companies

WORK EXPERIENCE

VICE DEAN FOR RESEARCH & COLLABORATION
GRADUATE SCHOOL OF BUSINESS, MONGOLIAN UNIVERSITY OF
SCIENCE AND TECHNOLOGY | Ulaanbaatar | 2022/02 — present

Responsibilities:

e Provide guidance across academic and research programs along with the
strategic planning, fostering new and interdisciplinary research initiatives
and collaborations, make strategic monitoring and evaluations for the
research and collaboration affairs

e Manage research activities within the school. Work close with the
Department of Research & Technology of university to provide local
direction and resources for the education, training, and implementation of
all regulations as well as national and university policies and procedures

e Set and confirm commitment to policies and regulations and take
appropriate actions to ensure the University’s commitment to compliance
and a safe research environment
Manage the all process of the doctoral programs at school
Facilitate and promote the development of strategic direction of research
within the Faculty; Improve the quality and impact of the research

e Make the growth of local, national and international research
collaborations

PROFESSOR
GRADUATE SCHOOL OF BUSINESS, MONGOLIAN UNIVERSITY OF
SCIENCE AND TECHNOLOGY | Ulaanbaatar | 2005/09 — present

Responsibilities:
e Lecture Strategic Management, Marketing Strategy, Research Analytics,
Consumer Insights to undergraduate & graduate students
e Do the academic researches related to the topics of consumer behavior,
strategic management, marketing strategy (wrote over 30 academic
research papers nationally and internationally)
e  Supervise and consult of Master theses and Doctoral dissertation

LEAD EXPERT, CONSULTANT, RESEARCHER
MONGOLIAN UNIVERSITY OF SCIENCE AND TECHNOLOGY |
Ulaanbaatar | 2023/9 — Current, “MUST-2030 Strategic plan update ”

“MONGOLIAN RE” COMPANY, MOFALI-EDP, WORLD BANK | Ulaanbaatar
| 2023/02 — 2023/05, “Developing Marketing Plan for Introducing and Promoting
the Export Credit Insurance in Mongolian Market /ADA agency/”



LANGUAGES

Mongolian eeeee

English ®@0000
Korean @0000
COMPUTER

Extensive experience in
Microsoft office programs
and research programs
such as SpSS, AMOS.

INTERESTS

Reading, Yoga,
Mountain climbing,

Walking, Travelling

MONGOLIAN FAMILY WELFARE ASSOCIATION, IPPF | Ulaanbaatar |
2022/10 — 2022/10

“2016-2022 Strategic Plan Monitoring & Evaluation” and “2023-2028 Strategic
Plan Development Consultant”

MONGOLIAN WATER AND SEWERAGE AUTHORITY | Ulaanbaatar |
2021/12 — 2022/06, Lead expert and coordinator of “Mongolian Water Demand
Management Program Development”

CIVIL AVIATION AUTHORITY OF MONGOLIA | Ulaanbaatar | 2022/06
"Philosophy of organizational development, business strategy, human resource
strategy" training

SCHOOL  OF INFORMATION  AND  TELECOMMUNICATION
TECHNOLOGY, MONGOLIAN UNIVERSITY OF SCIENCE AND
TECHNOLOGY | Ulaanbaatar | 2022/05, “Consumer behavior of Postal” training

AMEP 2, ADAM SMITH COMPANY funded by Australian Government |
Ulaanbaatar | 2022/04 — 2022/05
“Monitoring & Impact evaluation of 3 projects implemented in 2021

SCHOOL  OF INFORMATION  AND  TELECOMMUNICATION
TECHNOLOGY, MONGOLIAN UNIVERSITY OF SCIENCE AND
TECHNOLOGY | Ulaanbaatar | 2022/03, “Organizational strategy” training

SYSTEM ART VENTURES LLC, CAPITAL CITY INFORMATION
TECHNOLOGY DEPARTMENT | Ulaanbaatar | 2021/09 — 2021/11

“Business Process Analysis of the Current Situation for the Determination of the
Possibility to Digitalize the works of Khoroo(s)’ officers”

SYSTEM ART VENTURES LLC, THE ASIA FOUNDATION | Ulaanbaatar |
2021/08 — 2021/10, ““Business Process Analysis of the Current Situation for the
First Time and Repeated Issue of Foreign Passport to Determine the Possibility of
the Service through Khoroo(s)”

GRADUATE SCHOOL OF BUSINESS, MONGOLIAN UNIVERSITY OF
SCIENCE AND TECHNOLOGY | Ulaanbaatar | 2021/04 — 2022/04

“Standard 2 — Strategic Planning” Team of “School of business administration
and humanities; Graduate School of Business: Quality assurance report 2021
(Undergraduate/Graduate) for ACBSP Global Business Accreditation”

MONGOLIAN UNIVERSITY OF SCIENCE AND TECHNOLOGY |
Ulaanbaatar | 2020/11 — 2021/01

“Partnership Program between Mongolian Science Academy, Erdenet Mining
Corporation, and Mongolian University of Science and Technology”

NATIONAL GEOLOGICAL SURVEY OF MONGOLIA | Ulaanbaatar | 2020/09
“Strategic planning” training

NOMIN HOLDING GROUP | Ulaanbaatar | 2020/02 — 2020/05
“Developing and Managing, Executing, and Reporting Marketing Audit in Nomin
Holding Group”™

NOMIN HOLDING GROUP | Ulaanbaatar | 2020/04

“Consumer survey on the perception and preference of supermarket brands in
Mongolia” commissioned by “Nomin Holding Group” — developing research
plan and methodology, managing, executing, and reporting the whole process”

MONGOLIAN UNIVERSITY OF SCIENCE AND TECHNOLOGY |
Ulaanbaatar | 2019/10 — 2020/01, “MUST-2030 Strategic plan”

MINISTRY OF ROADS AND TRANSPORTATION, MONGOLIA | Ulaanbaatar
| 2017/05 — 2017/06, “Consumer Evaluation Survey for the Performance of
Ministry of Roads and Transportation in 2016~
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ACADEMIC RESEARCH PAPER PUBLISHMENT

Tamir.O, Dolgormaa.E, & Nyamkhuu.B “A Study on the Underlying Factors Affecting Households’
Waste Sorting Behavior at Source in Mongolia”, Global Marketing Conference, GAMMA, Seoul city,
Republic of Korea, July 20-23, 2023.

Cui Minjie & Tamir Oyunbileg “Research on The Situation Creation of Innovative Teaching Mode in
The Post-Epidemic Era-Based on The Exploration of The Core Quality of Business Administration
Students,” Management & Innovation /ICIED/, N0.02(028), 2023.

Oyundelger T & Tamir O " Baiiranbs 39131 OyT3r19XYYHHIH MapKETUHTUIH TyXall OHOJIBIH cyanraa,”
Management & Innovation, Ne4 (026) 2022

Dolgormaa E & Tamir O "An Innovative Teaching Mode: Case Action Learning Connotation,Value
Logic and Implementation Path,” Management & Innovation /ICIED/, Ne2 (024) 2022

Bat-Erdene J & Tamir O " DpuumM Xy4HHUI 3YYH TYI?9X TOBHHH YT a)KHJUlaraansl 3JJU{H 3aCTHIH YP
ammrTail GadmIeIr caibkpyymax Oonomk (Hamrapxar O0JOH 36eJ0H XepcTdi TazapT Oaiipiax
TYJNTYYPBIH 03X2IIT39HUN KUIM3H 133p),” [TV TUC-utin Op0am wundicunesdznuii Oymasauit IMXomeo:
"Opomuiin uyynean-2022" Maeucmp, Joxmop 010ymubl 3p0dM WUHICUISIIHUL XYDIbIH dMXImeon",
No.22(5)/293, 2022

Tamir O & Davaa J " Opranuk XYHCHHU OYTI3TIPXYYHHH caB Oariaa O00O0IJIBIH Xaparmax OailaiibiH
IM3aifH Xyaajiiad aBajTan Hemleennex He”, Management & Innovation, Nel (023) 2022

Dolgormaa E & Tamir O "Impact of Macro Environmental Factors on Mongolian Consumers’ Recycling
Behavior - MoHroayyapiH X0roo aHruiIa suiraxaj HeJleeJnK Oyil Makpo XY4rH 3YHICHIH cyaairaa”,
Management & Innovation, Nel (019) 2021

Navaantaya D & Tamir O "TajeHT MEHEXMEHTHHr XeKyymdx Hp”, Management & Innovation,
No0.04(022), 2021

Tamir O & Byamba-Yondon B., "lyyps OyXruiiH 5pJMHIH TeaTpHiH COIIMAT MEAUA MapKETUHI",
Management & Innovation, Ne4(018) 2020

Amar B & Tamir O., "Impact of Facebook consumption experience on attitude towards Facebook
advertising in Mongolia - Monromuayyasia Ga#icOyyK M3X 3ap CypTaTdmiTaaHa XaHIax XaHIara
(hoiicOy YK X3pariaHuii Typliiara Hesteenex He'", Management & Innovation, Ne 4 (018) 2020

Tamir O & Ganga M., "Estimating customer lifetime value - Xsparmarauiin yH? IPHUEAT TOOIOX HB",
Management & Innovation, Ne1(015) 2020

Tamir Oyunbileg & Ariunjargal Sainjargal “Impact of Cultural Values on the Effectiveness of Emotional
Appeal in Advertising: Hope vs. Fear”, New Marketing in Turbulent Environment, 2019-Korean Scholars
of Marketing Science International Conference, Nov.16, 2019.

O.Tamup, C.Apuymxkapran, “CaTran XeAsell alllWTiacaH 3ap CypTATYMIraaHbl Yp ammrTaid Oaiimann
COEIBIH YHD IPHUIH Honeenen”, Menexcmenm 6a Hunosayu (Management & Innovation), Nel(011),
2019

Khongorzul B, & Tamir O., “Influence of personal factors on customer evaluation of indoor environment
indicators of furniture store - TaBUJITBIH JRITYYPHIAH JOTOO] OPYHBI Y3YYIITYYAI OTOX XIPITIBTIHIH
YHOIITI9H] XYBHIH XY4YHH 3Yilic Hemeesex Hb,” Management & Innovation, Ne4(014) 2019
Ulziinyam.N & Tamir.O, “Mongolian Consumer Behavior Research on Attitude towards Eco and Smart
Furniture - Dko, yxaamar TaBwiraj xaHgax MOHIOJ XdIPATAIYMAH 3aH TONOBUIH cyjanraa,”
Management & Innovation, Ne4(014) 2019

O.Tamup, b.ApuyHaa “X3parymeruuifH yHIHY Oaligan O0pIIyynaiThlH QKWITHBI YHITYHITI9HUN YaHap
HeneeneX Hb,” LIIYTHC-uiin Dposm wundcunessnui comeyyn, No.1(32)/1/228, 2018

Tamir Oyunbileg, Banzragch Mijiddorj, and Temuulen M, “Designing Advertisement: An Application
of Neuromarketing”, Multidisciplinary Brain Science-2017 International Conference, The 4" Annual
Meeting of the Mongolian Neuroscience Society, Mongolian Neuroscience Society, Sep.15-16, 2017.
O.Tamup, b.AntanTtysa, “bpanauiin Jloror 3ap Cypramunnraann OnoBuTo# baiipmryymrax Boromkuita
Cynanraa,” Hutieom Doutin 3aceutin Tyneamoasc oy Acyyoan, Ilutiossprsx Apea 3am — Opoam
Hunorcunzssnuti Xypan, OTTOHTIHIIP UX CYpryyis, 2017.04.26.

O.Tamup “Byrosrmexyynuit Ywonrasug Cortran  XemmenuiiH Bament Oomon Xyu Xapuiuax
Xonbootoitroop Hemeenex Hb,” Opomutin Uyynean-2017-Ilpogeccop bacw wnapvin  Ipoom
Hlunorcunessnuii Xypan. 2017 on.
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O.Tamup, b.Anranrysa, I'.JlaBaacypon, b.)Kam6an-Ouup, “Iloctep cypramumiraans OpIHAMIH joror
OHOBYTOH Oaitpiuyynax Hb,” LY THUC-utin Opoom wiunscunessnuti comeyyn, N0.4(21)/18/223, 2017
O.Tamup, M. Tamyymsn “Heiltpomapkerunr: [loctep pexiaMblH OHOBUTON MUNHAAN oN10X Hb,” IITYTUC-
utin Opoam wunacunedsnuti cameyyn, N0.4(21)/18/223, 2017

Tamir Oyunbileg, “The Moderating Roles of Emotional Arousal Level on the Effects of Advertisement
Type on Product Evaluation”, Monzon Opoc 3anyy Cyonaauovin Onon-Ilpaxmukutin baea Xypan 2016
OHEI 9-p capsbH 6.

Tamir Oyunbileg and Temuulen M, ‘“Neuromarketing: An Application of Neuro Science”,
Multidisciplinary Brain Science-2016, The 3™ Annual Meeting of the Mongolian Neuroscience Society,
Mongolian Neuroscience Society, Sep.23-24, 2016.

Tamir Oyunbileg, The Impact of Regulatory Goal Induced Emotions on Product Evaluations, Vol. 27,
2016-WINTER MARKETING ACADEMIC CONFERENCE, American Marketing Association, Las
Vegas, Nevada, USA, page: C26-C27.

Choi, Nak Hwan and Oyunbileg, Tamir “Interaction Effects of Arousal Level of Positive Ambient
Emotion and Advertisement Type on Product Evaluation,” Asia Marketing Journal, VVol. 18 No. 01, April

2016, (37 ~ 53). http://dx.doi.org/10.15830/am;j.2016.18.1.37

Choi, Nak Hwan, Jae Min Jung, Tamir Oyunbileg, and Pianpian Yang, “The Impact of Emotional
Arousal Levels and Valence on Product Evaluations: From Regulatory Goal Perspective,” European
Journal of Marketing, Vol. 50 No. 1/2, 2016 pp. 78-99. http://dx.doi.org/10.1108/EJM-09-2013-0481

Tamir Oyunbileg, “The Impact of Negative Emotion on Consumer Choice,” The 6th Conference of
MUSTAK-2015, MUST, Mongolia, 19-20th Aug, 2015.

O.Tamup, “Mongolian luxury brand consumption”, Xypaasmozoom-2015 Sposm wunscunessnuii baza
XypaviH smxamean, 241-247x.

Choi, Nak Hwan, Tamir Oyunbileg, and Naranzul Tsogtbayar, “The Effect of Ambient Sadness on
Hedonic Choice,” Journal of Distribution Science, Republic of Korea, vol.13, no.3, March- 2015.

Choi, Nak Hwan, Tamir Oyunbileg, and Tuya Dashsuren, “A Study of Luxury Brand Consumption in
Mongolia,” International Business Review, Republic of Korea, vol.18, no.3, September- 2014.

Tamir Oyunbileg, “The Effect of Ambient Sadness on Self-Control Dilemma,” 2014 AfEFE/Q/

BFF A A8l B] FAH A= B Z 03], Korean Industrial Economic Association, Republic of
Korea, 29th Nov, 2014.
Tamir Oyunbileg, “The Effect of Ambient Sadness on Self-Control Dilemma,” 2014 &7 X1 8/ &/ 1}Lf 3F

Lf8t8 8t=EHL[3] College of Commerce, Chonbuk National University, Republic of Korea, 21th
Nov, 2014.
Tamir Oyunbileg, “A Study of Luxury Brand Consumption in Mongolia,” 20144
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&2} 8 OF Korean Academy of International Business Management, Republic of Korea, 23-24th May,

2014.

Tamir Oyunbileg , “Underlying Motivations for Luxury in Mongolia,” The International Conference on
Industrial Convergence Technology - The 5th Conference of MUSTAK-2014, Soon Chun Hyang
University, Asan city, Republic of Korea, 10-11st May, 2014.

Tamir Oyunbileg, “Hypotheses about the Interactive Roles of Unconsciously Primed Goals and Ad
Types on Feeling Rights and Product Evaluation,” 2012 International Marketing Conference on Asia
Marketing Innovation — BK21 Korea, Northeastern University, China, 25-27th Oct, 2012.

Tamir Oyunbileg, “The Moderating Roles of Arousal Levels and Valence of Emotions in Product
Evaluations,” 2012 GAMMA-Global Marketing Conference at Seoul, COEX, Seoul city, Republic of
Korea, 19-22th July, 2012.

Tamir Oyunbileg, “Employees’ Organization Identification and Behavior,” The 1st International
Conference of Marketing, MUST, Mongolia, 14-16th Oct, 2010.

O.Tamup, “KoMmmnbeloTepuilH TEXHUK MEHEXMEHTHHH CypryyiauiH epceilex 4YaJgBapblH cyjairaa,”
HTYTHC-utin Sp0om wundicuneddsHuti Oymasauiin somxomedn: "Kpeoum cucmem - cypeanmvii 4aHapbii
acyyonyyo" onon npaxmuxuiin 6aza xypan, ILIYTHUC, No.5/83.
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